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National Social & Economic Master Plan 2016-2020

https://www.youtube.com/watch?v=I31n-3RYji8



https://www.youtube.com/watch?v=l3In-3RYji8

“Organization Success” is never an accident, it is achieved

through careful planning and a deliberate conscious effort
to succeed.
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Numbers of Insurance Companies in Thailand
( As of August 2016)

Non-Life Insurance

Health Insurance 4 0 4
Reinsurer 1 0] 1
Total 61

ULocal Incorporated Direct Companies : 55
QForeign Branches : 5
UReinsurer : 1
UTotal : 61
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TGIA Organization Structure

AUSUIUTRUNAUNUNSWERU
Property Claims Club
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Property Insurance Committee

2 | 19
ANSULZUKNTANNLALINANE
Insurance Risk Management Club

Member Companies

v

(61)
aazassunsdseiudamonsianaziadddng AnsulszAudansiauaziadadng
Marine Insurance and Logistics Committee Marine Insurance and Logistics Club
AUSUAUTRUNAUN VLN UL UG
Motor Claims Club
ALCNUNNIIUINIS naatznssunsdszAusaeuaue 2AusMITnANuUNaLsTAUA N UaIUGT
Motor Insurance Committee Motor Insurance Lawyers Club

Board of Directors .
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(21) Motor Underwriting Club
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Insurance IT Club
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Insurance Development
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Enterprise Risk Management Club
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Account, Finance and Investment Committee ﬂuiuunummﬂszf\unu
Insurance Accounting Club
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Legal and Compliance Committee




TGIA SECRETARIAT OFFICE

AMUZNIINNTUSUNS
Board of Directors
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The Insurance Premium Rating Bureau
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navnulscAuIudse
gnnssAatlseAusaing Insurance Fund

The Federation of Thai Insurance
Organizations

Related Organizations in Insurance Industry

\

amr_»mﬂsxnmmﬁﬁ’u"lmu navnunaunuplscausa
Thai General Insurance Road Victims Protection
Association Fund
aauiszAuduing au—m}l u:,l gun
szAusaing

Thailand Insurance
Insurance Brokers

Institute
Association
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szAusawrivilssinalng
Society of Actuarial of Thailand
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Insurance Premium Rating Bureau
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sunasumvilssiva’ing
Bank of Thailand

/-)

dinvuasesAIn1sAA
Fiscal Policy Department

sunmsianisineasuazaunsainIsinens
Bank for Agriculture and
Agricultural Co-operatives

ASUKILAZUNTNHOS
Department of Agricultural
Extension

asuilasdunazussimansisasia
Department of Disaster Prevention and
Mitigation

7

NFUFATINING
The Revenue Department

TGIA Local Cluster

uan1sa1'lng uazanivanisaurslszing
WmaThe Thai Chamber of Commerce
and Board of Trade of Thailand
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ASUWRIUIEFAINITAN
Department of
Business
Development

ASNLIN
Marine Department

gunaulssAuivndna‘ine
Thai General Insurance Association

Aaniuanuaue
Thailand Automotive
Institute
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asWanidu
Anti Money Laundering Office

ASULAsINANTANSEUILSE A
Department of Trade
Negotiation

giinvuesranvivdng
Royal Thai Police
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Thai General Insurance Association TGIA International Cluster
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suaulszAuiunadnuing
Thai General Insurance Association

KOREA INSURANCE
DEVELOPMENT INSTITUTE

General Insurance Rafing Organization of Japan
IRE(FEE RN

East Asian Insurance
Congress

ASEAN Insurance Council

TI1|: General Insurlm;l: Association of Japan
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Million Baht mmm GDP (Million Baht) —e—GDP Growth Rate (%) Percent
First Car Buyers Government Scheme

16,000,000 50.0%
Slow Down of Private Expenditure & Increased Private Debts

14,000,000 Thailand Mega Flood
, 40.0%
Hamburger Crisis (Subprime)
12,000,000
Slow Down of World Economy and Airport Shutdowh
30.0%
10,000,000 ; i
Avian Influenza & Oil Price Increase
8,000,000 20.0%
6,000,000
10.0%
(B
4,000,000

O , i ) ] 0.0%
o I I I I I I I I I I
; -10.0%

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016f
mmmmm GDP (Million Baht) 5,769,578 6,317,302 @ 6,954,271 7,614,409 8,400,655 9,076,307 9,706,932 9,654,016 10,802,402 11,300,485 12,349,026 | 12,901,498 13,132,234 13,533,596 14,034,300
e==f=== GDP Growth Rate (%) 6.15% 7.19% 6.29% 4.19% 4.97% 5.44% 1.73% -0.74% 7.51% 0.83% 7.20% 2.70% 0.80% 2.80% 3.25%

Source : National Economic and Social Development Board of Thailand
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THAI ECONOMIC KEY INDICATORS:
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THAI ECONOMIC KEY INDICATORS:

Total Market Cars Sales: 1993-2016
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1.88%YoY




THAI ECONOMIC KEY INDICATORS:

Thailand Import-Export Growth Rate in 1999 — 2016
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THAI ECONOMIC KEY INDICATORS:

Total Visitor Arrivals to Thailand in 1998 — 2016

(F): Forecast
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THAI ECONOMIC KEY INDICATORS:

Unemployment Rate in 2001 — 2016

——Unemployment
3.5% +3.3%

3.0% -
2.5% -
2.0% -
1.5% A
0.8%0.9% ( goy,

1.0% H .8%0

0.7%0.7%
0.5%

0.0% -

2004
2005
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2009

2001
2002
2003
2010
2011
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2014
2015

2016(F)
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THAI ECONOMIC KEY INDICATORS:

GDP per Capita in 2002 — 2016

Baht

250,000

200,000

150,000

100,000

50,000

163,869
170,666
185,722
193,266
195,995
201,285
208,055

We are still in the
middle-income
trap country

2002

Source : National Economic and Social Development Board of Thailand

2004 2006 2008 2010 2012 2014 2016(F)
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The proportion of people over 60 years old in Thailand

INn the next 15 years

Percentage
30%

24.31%
25.12%

22.73%
23.51%

25%

18.92%
19.67%
20.43%
21.22%
21.96%

17.51%
18.20%

20%

15%

10%

5%

0%
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 P030

2012 | 2013 | 2014 | 2015 j 2016 § 2017 | 2018 | 2019 | 2020 | 2021 | 2022 | 2023 | 2024 | 2025 | 2026 | 2027 | 2028 | 2029 | 2030

Total
Population 67,912 | 68,251 | 68,610 | 68,980 | 69,222 | 69,455 | 69,679 | 69,893 | 70,100 | 70,217 | 70,330 | 70,440 | 70,547 | 70,651 | 70,645 | 70,640 | 70,636 | 70,632 | 70,629
1,000 Heads)

People over 60
years old 8,609 | 8,970 | 9,374 | 9,819 | 10,234 | 10,691 | 11,188 | 11,716 | 12,272 | 12,782 | 13,309 | 13,853 | 14,415 | 14,994 | 15,515 | 16,055 | 16,610 | 17,174 | 17,744
(1,000 Heads)

The proportion
of people over |12.68% [13.14% |13.66% | 14.23% |14.78% §15.39% | 16.06% | 16.76% | 17.51% | 18.20% | 18.92% | 19.67% | 20.43% | 21.22% | 21.96% | 22.73% | 23.51% | 24.31% | 25.12%
60 years old *

Source : National Statistical Office
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The Development Stages of Thai Economy
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The Development Stages of Insurance Industry

Insurance 4.0: il 2550-auaan
- (2007 Onwards)
Insurance 3.0: 1l 2540-2550 wihgseuy Digitalization nsuaiedfusuysal
- (1997-2007) Wy LdnndasmelunisunadsyAusie
Computerization SUTUKNIUSUIATT gFwanudnfignAtaansy  waviudulu
wazAaINIINITIMUIEAUT L2fu nslusnisanAl wuu Self Service and
Tele-Marketing Convenience Store Interaction unadu...
(7-11) Hypermarket (Big C, Tesco)
lalsweiiel Digital Transformation:
FinTech/InsurTech Era...

Insurance 2.0: 1l 2520-2540

(1977-1997)
Semi-Manual Work Buldmauiiiaas
AUALRNLZEN I URANNTNETTN STUU
fmunu namindeasdunuivann 15u
fisyuu Direct Mail 1Aadu

Insurance 1.0: il 2500-2520

(1957-1977)
Fully Manual Work 3uiszfuniu
FTTUUAUNRIY (HIUMAIUNUUARY
wranin) smanasdunsyanwy
aaNNTNETINAILLATAIANNAR
Auratiadlaia’avdataauuy
Tusa avudanaIanse aninlad
WIIIIUAUNNAY

1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015

Direct Life Insurance
Premium Growth Rate (%)

Direct Non-Life Insurance
Premilim| Growth Rate (96) -58 [-12.1| -95 | 6.2 | 13.2 | 136 | 13.6 | 114 | 6.5 | 128 | 5.8 5.5 35 (136|122 | 28.0 | 13.1 | 1.1 1.9

GDP Growth Rate (%) 28| -76 | 46 | 45 | 34 |61 | 72 | 63| 42 |50 54|17 |07 7508|772 |27 ] 08] 28

Remark : CAGR = Compound Annual Growth Rate 28
Source: Office of Insurance Commission

55 | -42 | 11.0 | 209 | 24.7 | 224 | 154 | 135 | 103 | 41 | 163 | 9.7 | 16.7 | 145 | 11.1 | 18.7 | 13.0 | 13.2 | 6.8




Growth in Thai Direct Life and Non-Life Insurance Premium

from 1969 to 2015

—o—-Life Insurance -®-Non-Life Insurance

Million Baht CAGR +13.0%0
(1997 to 2015)
600,000 - Life Insurance Premium increased from 533211
orre . 499,470
500,000 - Baht 78 million in 1969 to
Baht 533.2 billion in 2015 = 6,836 tiImes
400,000 -
Non- Life Insurance Premium increased from
300,000 296,106 (CAGR +7.4%)
’ Baht 458 million in 1969 to e 29855 (1997 to 2015)
R 2 201,042 4 209,279
200,000 - Baht 209.3 billion in 2015 = 457 tiImes -
151,313
133,355 203,078 205,368
00567 115,518 179,480
100,000 . 58,780 56,339 62,546 75,646 124,999 140,219
458 - o agy 95287 100816 106,321 110,041
- - . 79,289 g
. 78 --_____—_ - T oo svm sotes 120 2 71,160
1969 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015

Direct Life Insurance
Premium Growth Rate (%)

Direct Non-Life Insurance
Premium| Growth Rate (%) -58 [-12.1| -95 | 6.2 | 13.2 | 136 | 13.6 | 11.4 | 6.5 | 128 | 5.8 5.5 35 (136|122 | 28.0 | 13.1 | 1.1 1.9

GDP Growth Rate (%) -28 | -7.6 | 46 | 45 34 | 6.1 7.2 6.3 | 4.2 5.0 54 1.7 | -0.7 ] 75 | 0.8 7.2 2.7 0.8 2.8

55 | -42 | 110|209 | 24.7 | 224 | 154 | 135 | 103 | 41 | 163 | 9.7 | 16.7 | 145 | 11.1 | 18.7 | 13.0 | 13.2 | 6.8

Remark : CAGR = Compound Annual Growth Rate 29
Source: Office of Insurance Commission



Thai Insurance Penetration and Density (2002-2015)

Insurance Penetration

2015

2015 3.94 1.55

2014 3.80 1.56 2014
2013 3.42 157 2013
2012 3.16 1.45 2012
2011 2.91 1.24 2011
2010 2.74 1.16 2010
2009 2.68 1.14 2009
2008 2.28 1.10 2008
2007 2.23 1.11 2007
2006 2.08 1.13 2006
2005 2.20 1.17 2005
2004 2.19 1.14 2004
2003 2.12 1.13 2003
2002 2.00 1.09 2002

0.00 2.00 4.00 6.00
Life Non-Life

Source: Office of Insurance Commission
National Economic and Social Development Board of Thailand

Insurance Density

7,930
7,454
6,611
5,872
4,967

3,400 1,631
3,117 1,553
2,708 1,476
2,619 1,387
2,386 1,245
2,1111,124

3,113
3,065
3,042

2,699

2,118

4,492 1,896
3,944 1,679

Unit: Baht

1,835 995
0] 2,000 4,000

Life

6,000

Non-Life

8,000 10,000
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Non-Life Insurance Industry in Asia 2014

Non-Life Premium

Gross

. Premium AT Premiu_m GDP Population
Continents - Per GDP | Per Capita| (Billion -
Million $US | Share (26) | (Global (%) (US$) $US) (Million)
Ranking)

PR China 175,737 8.7% 2 1.6% 127.6 10,811 1,376.8
Japan 105,891 5.2% 4 2.5% 837.1 4,156 126.5
South Korea 55,402 2.7% 9 4.1% 1,094.9 1,345 50.6
Taiwan 16,352 0.8% 15 3.2% 698.8 506 23.4
India 15,101 0.7% 18 0.7% 115 2,087 1,313.0
Singapore 11,746 0.6% 22 4.0% 2,135.6 293 5.5
Saudi Arabia 9,634 0.5% 25 1.5% 305.8 653 31.5
United Arab Emirates 7,657 0.4% 32 1.8% 832.3 430 9.2
Israel 7,195 0.4% 34 2.5% 888.3 286 8.1
Thailand 7,063 0.3% 35 1.8% 103.9 395 68.0
Iran 7,052 0.3% 36 1.8% 89.2 386 79.1
Malaysia 4,762 0.2% 39 1.7% 156.6 284 30.4
Hong Kong 4,494 0.2% 41 1.5% 615.6 310 7.3
Indonesia 3,916 0.2% 43 0.5% 15.2 862 257.9
Qatar 2,761 0.1% 46 1.5% 1,255.0 184 2.2
Philippines 1,539 0.1% 54 0.5% 15.3 292 100.9
Vietham 1,414 0.1% 55 0.7% 15.1 191 93.4
Others 8,689 0.4% NA 0.5% 10.6 1,724 821
Asia 446,405 22.1% NA 1.8% 103.5 25,196 4,311.8
EU 596,763 29.5% NA 3.1% 27.7 19,441 820.1
America 921,347 45.6% NA 3. 7% 933.3 24,757 987.2
World 2,019,967 100.0%0 NA 2.8% 275.6 73,050 7,330.2

Source: Swiss Re, Sigma No0.3/2016
Remark: Life and non-life business areas in this sigma study are categorized according to standard EU and OECD conventions: health
insurance is allocated to non-life insurance, even if it is classified differently in the individual countries
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Growth in Thai Non-Life Insurance Direct Premium

from 2002-2015

Million Baht
250,000 -
203,078 205,368 209279
200,000 -
150,000 - 140,2
124,999
110.041 118,441 117,027 120,424
100645 108321 MO0 103,915 -
95,001 '
100,000 - g
74,5 73,027
71,076 ,
7,51 :
62,627 61,261 64,215 65,430 60,612 67,519

=

50,000 - 34,702 27 202 08457 30,408 33,191 38,252

21,078 24710 -
84p3—6mer—7r@ST— 7744 7174 7,04 7,501 7,787 7,839 8,063 9,759 11815 11,061 10,485

| Y—t——t—¢ 2 g ——2—F— 22—

2,671 3,127 3,740 3,790 3,869 3,826 4,196 3,634 4,325 4,617 5,193 5,302 5,304 5,343

(50,000)
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

—4—Fire =—#&—Marine =l—Motor =#—Miscellaneous =#-Total

) . 32
Source: Office of Insurance Commission



Comparison of Direct Premiums and Portfolio Mix in 1987 and 2015

Source: Office of Insurance Commission

Fire
5.01%
Fire Marine
35.99% 2.55%
. PA
Marine 12.57% Motor
7.80% Compulsory

I1ARs
12.30%
Miscellaneous
6.41%

_osin

Miscellaneous
18.45%

MOtOJ/ Motor Voluntary
SIeBE 49.76%

Direct Premiums: Baht 7.5 Billion Direct Premiums: Baht 209.3 Billion
and Portfolio Mix in 1987 and Portfolio Mix in 2015
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Thai Non-Life Insurance
Portfolio Mix by Classes of Business 2002-2015

%o of Direct Premium

® Fire

H Marine
= Motor
H |ARs
HPA

¥ Health

m Other Miscellaneous

ource: Office of
Insurance Commission
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Direct Premiums by Quarter

(2004 - 2015)

QL Q2 Q3 mQ4
%

100% -
90%

2 o 2 0 2 o 2 o 2 o 2 o 2 b 2 o 2 o 2 o 2 o 2 ()
80%

70%
60% | 23.4% 23.2% 23.2% 24.0% 23.9%  24.4% 93905 244% o5 105 24.0%  23.1%  23.2%

50% |

(0] I
1% 2330 236% 23.9% 24.0% 242% 24.0% 2349 240% ,gg0, 244% 243%  24.2%
30% .

20% i
25.7% 26.1% 25.6% 25.8% 25.5% 245% 243% 25.1% 2350 252% 252% 25.0%

10%

O% T T T T T T T T T T T 1

2004
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2006
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2008
2009
2010
2011
2012
2013
2014
2015
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Direct Premiums by Distribution Channel

(Year: 2014 - 2015)

Source: Office of Insurance Commission 40



szuun1sdscAausaunarnisdscAusaana
Insurance and Reinsurance System

deuaunilsziusin deuauniszAusuaa dauauilszAusuanaaiav
Insurance Contract Reinsurance Contract Retrocession Contract
WiadscAuna
s AL THERR LT ana2a2v
ds=usis Insurer Retro Cedant : raulszAusuca
Insured v\ V77— | | 770770000 W ?“"_ .
» U » o Retro Cessionaire
KWiandszAusuaa WsulscAusuaa
Cedant ‘ Reinsurer
uauiindszAuduca mauinlszAuduca
Reinsurance Broker Reinsurance Broker
I I | | | |
MUNU U1K 5UAS Online STULNLAUNLANAY  ANANASTY WIUaIANS
Agent  Broker Bancassurance Internet Tele-Marketing Direct Work Site
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Direct Premiums by Distribution Channel

(January — December 2015)
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Top 10 Non-Life Insurance Companies in 1997 VS 2015

(18 Years)

Top 10 in 1997 PrDelrrnei(L:Jtm Rari]ri:Ing Top 10 in 2015 Pll?elrrnei(;tm I(r_lr?rrsss)e
(*000) (2015) ('000)
(1) VIRIYAH 7,569,744 1 (1) VIRIYAH 32,418,583 4.28
(2) BANGKOK 4,329,775 3 (2) DHIPAYA 22,628,978 7.65
(3) ?IL'IA\‘/IR(SI SAKON 4,008,210 10 (3) BANGKOK 15,295,768 3.5
(4) SYNMUNKONG 3,741,271 5 (4) MUANG THAI 11,097,331 N/A
(5) LIBERTY 3,337,628 Closed (5) SYNMUNKONG 9,927,382 2.65
(6) DHIPAYA 2,959,855 2 (6) SAFETY 9,002,723 5.56
(7) (TTHHAA:|2AF§|T)ROPOLE 1677.417 b, (7) TOKIO MARINE 7,542,351 N/A
(8) SAFETY 1,620,525 6 (8) SOUTH EAST 6,118,548 4.09
(9) NEWHAMSHIRE 1,503,086 23 (9) THANACHART 6,088,337 N/A
(10) SOUTH EAST 1,494,677 8 (10) LMG 5,717,185 1.42
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Top 10 Fire Insurance Companies

Top 10 Fire Companies: 55%
as of Yearly 1997

12% = Bangkok Insurance
® Phatra Insurance

Dhipaya Insurance
9% = Sri Muang Insurance
= New Hampshire Insurance
Ayudhaya Insurance
6% " Commercial Union «
= Samaggi Insurance
= Krung Thai Insurance
5o  ® Mitsui Marine
= others
5%
4%

45%

4%

3% 39 4%

44



Top 10 Marine Insurance Companies

Top 10 Marine Companies: 58%
as of Yearly 1997

12%

= Bangkok Insurance

= Sri Muang Insurance
10% Commercial Union
= Mitsui Marine
= Dhipaya Insurance
6% Bangkok Union Insurance

= New Hampshire Insurance

m South East Insurance
6% ® Guardian Insurance (Thai)
® Royal and Sun Alliance
m others
5%

3% 4%
4% 4%

42%

4%
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Top 10 Motor Insurance Companies

Top 10 Motor Companies: 71%
as of Yearly 1997

= Viriyah Insurance

= Narai International Insurance
Synmunkong Insurance

m Liberty Insurance

= Bangkok Insurance
Thai Metropole Insurance

= The Safety Insurance

® Sampanth Insurance

= South East Insurance

m Dhipaya Insurance

= others

4% 59 9%
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Top 10 Miscellaneous Companies

Top 10 Miscellaneous Companies: 68%
as of Yearly 1997

= Dhipaya Insurance

= Bangkok Insurance
ALA.

m Deves Insurance

= New Hampshire Insurance
Blue Cross Insurance

15%

13% o Cigna Property
m Samaggi Insurance
= Commercial Union ¢
® Muang Thai Life
m others
2% 12%

3%
3%
4% 4% 5%
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Market Share of Top 10 Non-Life Insurance Companies

1997-2015

9% of Direct Premium
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100%

90%

80%

70%

60%

50%

40%

Market share

30%

20%

10%

0%

Total
Market
Players

Market Share Classified by Company Sizes from 2002-2015

33%

36%

31%

2002

19%
31%

53%
39%

30% 28%

2003 2004

19%

91%

30%

2005

17%

65%

35%

2006

Large size companies

Medium size Companies : Direct Premium between Baht 1,000 — 5,000 Million

14%

96%

29%

2007

® ® 6 & & & O

150 12% 11% 9o, 7% 5% 5% 5%

349 32% 30%
36%

46% ® ©
530 52% @
56% @

5795 61% 3% 09%
0

45% @ ®
36% 37% ®
29% ®

@ ®

2008 2009 2010 2011 2012 2013 2014 2015

Medium size companies Small size companies

DOEOEOOOOOE®®®WE® ®E®

Large size Companies : Direct Premium more than Baht 5,000 Million
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Small size Companies : Direct Premium less than Baht 1,000 Million



Overall Top 10 Companies Market Share

91.,00% 90,91 % 90,13%
39.87%
39.00% oo 10 39.09% Too L0 Others oo L0
Others Companies Others companies Cornpanies
2013 2014 2015
Average Top 5 :Baht 18,037 Million Baht 18,451 Million (+2.30%) Baht 18,274 Million (-0.96%b0)
Average Top 10 :Baht 12,387 Million Baht 12,510 Million (+0.99%0) Baht 12,584 Million (+0.97%b)
Average Others 52 : Baht 1,467 Million Baht 1,487 Million (+1.35%0) Baht 1,545 Million (+3.35%0)
Average Market 62 :Baht 3,173 Million Baht 3,209 Million (+1.13%b) Baht 3,270 Million (+1.90%6)
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In 2015, top 5 companies controlled 44%6 market share

and top 10 companies controlled 60% market share.

2013 2014 2015
. . % Direct % . . %
D P . D P
Rank Company irect Premium Market | Rank Premium Market | Rank irect Premium Market | Rank
(1,000 THB) | Share (1,000 THB) | Share (1,000 THB) | Share
1 |VIRIYAH INSURANCE 33,983,114 16.73 1 33,376,242 16.25 1 32,418,583 15.49| 1
2 |DHIPAYA INSURANCE 23,617,950 11.63 2 24,092,023 11.73 2 22,628,978 10.81| 2
3 |BANGKOK INSURANCE 15,057,773 7.41 3 15,155,362 7.38 3 15,295,768 7.31 3
4 |MUANG THAI INSURANCE 8,663,530 4.27 5 10,028,056 4.88 4 11,097,331 5.300 4
SYNMUNKONG
5 INSURANCE 8,862,717 436 4 9,603,787 4.68 5 9,927,382 474 5
6 |THE SAFETY INSURANCE 8,482,703 4.18 6 8,515,965 4.15 6 9,002,723 430 6
TOKIO MARINE
7 INSURANCE 8,033,379 3.96 7 7,411,829 3.61 7 7,542,351 3.60] 7
8 |SOUTHEAST INSURANCE 4,269,088 2.10| 12 4.729,817 230 12 6,118,548 292 8
9 |THANACHART INSURANCE 5,651,204 2.78 9 5,894,008 2.87 8 6,088,337 291 9
10 |LMG INSURANCE 5,979,107 294| 8 5,825,095 2.84 9 5,717,185 2.73| 10

Large size Companies : Direct Premium more than Baht 5,000 Million

Medium size Companies : Direct Premium between Baht 1,000 — 5,000 Million

Small size Companies : Direct Premium less than Baht 1,000 Million



Large-size companies controlled 65% market share in 2015

(12 Companies)

2015
Company Direct Premium Market Share (%0) Rank
(1,000 THB) Overall Large size
VIRIYAH INSURANCE 32,418,583 15.49 23.80 1
DHIPAYA INSURANCE 22,628,978 10.81 16.62 2
BANGKOK INSURANCE 15,295,768 7.31 11.23 3
MUANG THAI INSURANCE 11,097,331 5.30 8.15 4
SYNMUNKONG INSURANCE 9,927,382 4.74 7.29 5
THE SAFETY INSURANCE 9,002,723 4.30 6.61 6
TOKIO MARINE INSURANCE 7,542,351 3.60 5.54 7
SOUTHEAST INSURANCE 6,118,548 2.92 4.49 8
THANACHART INSURANCE 6,088,337 2.91 4.47 9
LMG INSURANCE 5,717,185 2.73 4.20 10
SAMAGGI INSURANCE 5,322,424 2.54 3.91 11
MITSUI SUMITOMO INSURANCE 5,031,737 2.40 3.69 12
Total 136,191,347 65.08 100.00

» In 2015, Insurance Industry has 12 Large-size companies with average direct premium at Baht 11,349 Million




Medium size companies (23 companies) have 302 market share

and the first 10 companies have 56%b of medium size companies market share

2015
Company Direct Premium Market Share (%6) Rank
(1,000 THB) Overall Medium size
DEVES INSURANCE 4,841,325 2.31 1.72 13
ACE INA OVERSEAS 4,165,449 1.99 6.65 14
MSIG INSURANCE 3,815,419 1.82 6.09 15
ROAD ACCIDENT VICTIMS PROTECTION 3,771,659 1.80 6.02 16
AXA INSURANCE 3,339,086 1.60 5.33 17
NAVAKIJ INSURANCE 3,335,181 1.59 5.32 18
THAIVIVAT INSURANCE 3,124,943 1.49 4.99 19
SRI AYUDHYA GENERAL INSURANCE 3,110,990 1.49 4.96 20
KRUNGTHAI PANICH INSURANCE 3,010,318 1.44 4.80 21
BUPA HEALTH INSURANCE 2,807,771 1.34 4.48 22
NEW HAMPSHIRE INSURANCE 2,637,604 1.26 4.21 23
MITTARE INSURANCE 2,619,529 1.25 4.18 24
SOMPO JAPAN INSURANCE 2,474,683 1.18 3.95 25
ALLIANZ C.P GENERAL INSURANCE 2,367,687 1.13 3.78 26
AIOI BANGKOK INSURANCE 2,344,022 1.12 3.74 27
ASIA INSURANCE 1950 2,333,776 1.12 3.72 28
CIGNA INSURANCE 2,258,557 1.08 3.60 29
CHAO PHAYA INSURANCE 2,051,351 0.98 3.27 30
NAM SENG INSURANCE 2,005,642 0.96 3.20 31
THAISRI  INSURANCE 1,982,304 0.95 3.16 32
THAI INSURANCE 1,731,657 0.83 2.76 33
FALCON INSURANCE 1,519,588 0.73 2.42 34
QBE INSURANCE 1,036,478 0.50 1.65 35
Total 62,685,019 29.95 100.00

> In 2015, Insurance Industry has 23 Medium-size companies with average direct premium at Baht 2,725 Million



Small size companies (26 companies) have 5% market share

and the first 10 companies have 74%b of small size companies market share

2015
Company Direct Premium Market Share (20) Rank
(1,000 THB) Overall Small size
THAI SETAKIJ INSURANCE 947,384 0.45 9.11 36
SIAM CITY INSURANCE 937,749 0.45 9.01 37
ASSETS INSURANCE 937,465 0.45 9.01 38
K.S.K INSURANCE 843,752 0.40 8.11 39
BANGKOK UNION INSURANCE 830,940 0.40 7.99 40
INDARA INSURANCE 751,923 0.36 7.23 41
UNION PROSPERS INSURANCE 744,970 0.36 7.16 42
AIG INSURANCE 625,270 0.30 6.01 43
TUNE INSURANCE 587,714 0.28 5.65 44
GENERALI INSURANCE 445,339 0.21 4.28 45
THAI UNITED INSURANCE 435,551 0.21 4.19 46
THAI PAIBOON INSURANCE 334,438 0.16 3.22 47
PACIFIC CROSS HEALTH INSURANCE 259,766 0.12 2.50 48
KAMOL INSURANCE 259,454 0.12 2.49 49
THAI HEALTH INSURANCE 237,551 0.11 2.28 50
CHARAN INSURANCE 218,368 0.10 2.10 51
ERAWAN INSURANCE 196,950 0.09 1.89 52
FPG INSURANCE 196,666 0.09 1.89 53
PHUTTHATHAM INSURANCE 182,967 0.09 1.76 54
PROMISE INSURANCE 133,955 0.06 1.29 55
PHOENIX INSURANCE 101,260 0.05 0.97 56
NEW INDIA ASSURANCE 68,467 0.03 0.66 57
UNION INSURANCE 50,093 0.02 0.48 58
CHINA INSURANCE 32,873 0.02 0.32 59
A.1.A (NON-LIFE) 22982 0.01 0.22 60
BANGKOK HEALTH INSURANCE 18320 0.01 0.18 61
Total 10,402,167 4.97 100.00

» In 2015, Insurance Industry has 26 Small-size companies with average direct premium at Baht 400 Million



Foreign Non-Life Insurance Companies in Thailand

Year 2015
Company Premium ('000 Baht) Share (%20)
THE SAFETY INSURANCE 9,002,723 4.3%
TOKIO MARINE SRI MUANG INSURANCE 7,542,351 3.6%
LMG INSURANCE 5,717,185 2.7%
SAMAGGI INSURANCE 5,322,424 2.5%
MITSUI SUMITOMO INSURANCE 5,031,737 2.4%
ACE INA OVERSEAS 4,165,449 2.0%
MSIG INSURANCE 3,815,419 1.8%
AXA INSURANCE 3,339,086 1.6%
BUPA HEALTH INSURANCE 2,807,771 1.3%|
NEW HAMPSHIRE INSURANCE 2,637,604 1.3%
SOMPO JAPAN INSURANCE 2,474,683 1.2%
ALLIANZ C.P GENERAL INSURANCE 2,367,687 1.1%
AIOlI BANGKOK INSURANCE 2,344,022 1.1%
CIGNA INSURANCE 2,258,557 1.1%
FALCON INSURANCE 1,519,588 0.7%
QBE INSURANCE 1,036,478 0.5%
K.S.K INSURANCE 843,752 0.4%
AIG INSURANCE 625,270 0.3%
TUNE INSURANCE 587,714 0.3%
GENERALI INSURANCE 445,339 0.2%
PACIFIC CROSS HEALTH INSURANCE 259,766 0.1%
FPG INSURANCE 196,666 0.1%
NEW INDIA ASSURANCE 68,467 0.0%
CHINA INSURANCE 32,873 0.0%
AIA 22,982 0.0%
Total Foreign Companies 64,465,593
Total Local Companies 144,812,938 69.2%
Total Market 209,278,531 100.0% 95




Foreign Life Assurance Companies in Thailand

Year 2015

Company Premium Share

(000 Baht) (%)
AlA 115,709,307 21.7%
KRUNGTHAI AXA LIFE 54,691,356 10.3%
ALLIANZ AYUDHYA LIFE 28,548,888 5.4%
PRUDENTIAL LIFE 17,426,524 3.3%
FWD LIFE 17,108,002 3.2%
OCEAN LIFE 13,939,569 2.6%
GENERALI LIFE 4,513,755 0.8%
TOKIO MARINE LIFE 4,344,057 0.8%
ACE LIFE 2,977,411 0.6%
THAI SUMSUNG LIFE 2,042,670 0.4%
PHILIP LIFE 819,441 0.2%
MANU LIFE 720,109 0.1%

Total Foreign Companies

Total Local Companies

262,841,089

270,370,105

49.3%

50.7%

Total Market

533,211,194

100.0%
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Total Direct Premiums in 2016 are expected to grow at...

Baht 216.38 Billion

Baht 203.07 Billion
6,608 Million US$

Baht 179.48 Billion
5,774 Million US$

Baht 205.38 Billion
6,322 Million US$

l | 90%

Baht 209.28 Billion
6,110 Million US$

Baht 213.88 Billion

5,941 Million US$

Up
2.2%

~ 2012 2013 2014 2015 2016f
2012 2013 2014 2015 2016f

Direct Premium Growth Rate (%) |28.00% | 13.15% | 1.13% | 1.9% 2.2%
Real GDP Growth Rate (%0) 7.3% 2.8% 0.9% 2.8% [3.0-3.5%
Insurance Penetration (206) o o o o o
(Premium/GDP) 1.45% | 1.57% | 1.56% | 1.55% | 1.54%
Insurance Density (Baht)
(Premium per Capita) 2,699 3,042 3,065 3,113 3.202
GDP per Capita (Baht) 185,722 | 193,266 | 195,995 | 201,343 | 208,055

Sources: 1/ Office of the National Economic and Social Development Board

2/ Office of Insurance Commission

* Expected GDP
growth of 3.0-3.5%
in 2016

Forecast GDP
in 2016

* Export-1.9%

* Private Consumption+2.7%

» Government
Consumption+3.9%

* Private Investment +1.5%

* Public Investment +10.0%

* Inflation +0.35%

» Unemployment rate +0.8%
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What's next??? .... On the future of Thai Insurance Market!!!

e Shortage of talented staff

e Recruit...Retrain...Reward...Retain...

e Refine mindset and reskill technical expertise

e Talent movement across ASEAN Insurance markets

e Insurers are required to comply with higher
number of regulations

e Stringent rules in doing business
e More disclosure and transparency

Financial e Uncertainty in macroeconomic environment
- ) Global and regional financial impacts
Economic and ° ; <
Political e Local market aggressive competition
Sarcliee e Political uncertainty

e Terrorism

e Digital Insurance
e Smart Phone Applications
e Big Data...
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Thai General Insurance Association

http://youtu.be/gaEbwpyYPUqg
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Thai General Insurance Association

@ amauus:nunanaing

www.silkspan.com
www.gobear.co.th
www.check.insure
www.prakunrod.com
www.todayinsure.com
WWW.easyinsure.co.th
www.gluaygluay.com
www.adbwecare.com
WWW.MmMoneyguru.co.th
www.directasia.co.th
WWW.insterinsure.com
www.saveprakan.com
www.askhanuman.co.th
www.saveprakan.com
www.asnbroker.co.th
www.tgm.co.th
WWW.Mmoneyguru.co.th
WWW.7insure.com
WWW.Wowinsure.com
www.insurancedd.com



http://www.silkspan.com/
http://www.gobear.co.th/
http://www.check.insure/
http://www.prakunrod.com/
http://www.todayinsure.com/
http://www.easyinsure.co.th/
http://www.gluaygluay.com/
http://www.adbwecare.com/
http://www.moneyguru.co.th/
http://www.directasia.co.th/
http://www.insterinsure.com/
http://www.saveprakan.com/
http://www.askhanuman.co.th/
http://www.saveprakan.com/
http://www.asnbroker.co.th/
http://www.tqm.co.th/
http://www.moneyguru.co.th/
http://www.7insure.com/
http://www.wowinsure.com/
http://www.insurancedd.com/
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Thai General Insurance Association

sadanuraulani1siadou
Social Media aavau'lna iy
AU ENAIAU 2559 52101

tRatuauinalaviu Facebook n31 41 au
au Aatlludadiusaissainsionuan 60%
taeNUIWANLlaliivagsdnusuaLaY
A ARUATUNNINAIT 7 LFULNA UanINnil
au'lnadeladou Facebook tHudusu 8 uav
18n

aeneiafifnisladany LINE 2asaulnasiy
i1231udlininnin 33 auAu

Twitter 1nANI1 5.3 AquAu

Instagram 7.8 & uau aaulauleilu
a9 TunstandenuI AL Na&IY
Usgauni1saing LasfvgaanA LN uA 26
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What's next??? .... On the future of Thai Insurance Market!!!

e Customer Complaints
e Customer Retention
e Customer Interaction

e Flood

e Tsunami

e Windstorm
e Earthquake
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Insured
Loss Baht
410,422

Billion

= 32%

of Total
Economic

and
Financial
Losses




Top 10 Most Costly World Insurance Losses:
1970-2014

2014 US Millions

1 Aug. 25, 2005 U.S., Gulf of Mexico, Bahamas Hurricane Katrina, storm surge, damage to oil rigs 78,638
2 Mar. 11, 2011 Japan Earthquake (Mw 9.0) triggers tsunami 36,828
3 Oct. 24, 2012 U.S., Caribbean Hurricane Sandy, massive storm surge 36,079
4 Aug. 23, 1992 U.S., Bahamas Hurricane Andrew, floods 26,990
5 Sep. 11, 2001 u.S. Terror attacks on WTC, Pentagon and other buildings 25,104
6 Jan. 17, 1994 u.S. Northridge earthquake (M 6.6) 22,355
7 Sep. 6, 2008 U.S., Gulf of Mexico, Caribbean, et al. |Hurricane lke 22,258
8 Feb. 22, 2011 New Zealand Earthquake (Mw 6.3), aftershocks 16,836
9 Sep. 2, 2004 U.S., Caribbean; Barbados, et al. Hurricane lvan, damage to oil rigs 16,157
10 Jul. 27, 2011 Thailand Floods caused by heavy monsoon rains 15,783

U.S., Caribbean;

Barbados, et al. Thailand Floods caused

Hurricane by heavy monsoon
Ivan, damage to oil rains, 15,783
rigs, 16,157

New Zealand
Earthquake (Mw 6.3),
aftershocks, 16,836

U.S., Gulf of Mexico,

U.S., Gulf of Mexico, Bahamas
Hurricane Katrina, storm

Caribbean, et al.
Hurricane lke, 22,258

U.S. Northridge
earthquake (M 6.6),
22,355

U.S. Terror attacks on
WTC, Pentagon and
other buildings, 25,104

U.S., Bahamas
Hurricane Andrew,
floods, 26,990

surge, damage to oil rigs,
78,638

Japan Earthquake (Mw
9.0) triggers tsunami,
36,828
U.S., Caribbean
Hurricane Sandy,
massive storm surge,
36,079

Source

: Swiss Re, Sigma, N0.3/2014 , No.4/2015

: International Insurance Fact Book 2015
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Thai General Insurance Association _

Insurance for Agriculture: Global Experiences

> Yield Volatility

Selected Large Agricultural Loss Events Worldwide 2011 — 2013 _
20114120134 8 R ERERH R A K IR % Source: 2013 Swiss Re

SCOR Agricultural Business Unit
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Thai General Insurance Association
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“"Key Challenges”.... on the future of Thai Insurance Market......... !

e Customer complaints
e Customer retention
e Customer Interaction

e Flood

e Tsunami

e Windstorm
e Earthquake

e Imminent market liberalization...in 2020!!!

e Diversity of distribution channels...higher
demand for acquisition costs

Demographic ¢ Aging population and aged society
Changes e Increasing urbanization
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What's next??? .... On the future of Thai Insurance Market!!!

e Customer complaints
e Customer retention

e Flood

e Tsunami

e Windstorm
e Earthquake

e Imminent market liberalization...in 2020!!!

e Diversity of distribution channels...higher
demand for acquisition costs

e Aging population and aged
society
e Increasing urbanization

Demographic
Changes

e Claims syndicates
e Collusion of staff
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How much do we lose to insurance fraud each year?

2.8 auq un

What percentage of our insurance claims are fraudulent?
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THAI NON-LIFE INSURANCE INDUSTRY: Total Market

9
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Source: Office of Insurance Commission
Figures: In Million Baht 104
* Average Loss Ratio excluding 2011 Thailand Mega Flood



ASEAN 10: Life & Non-Life Direct Written Premiums 2015

Country

Premiums

Total

: in Million USS

Baht 1,093 Billion X 50%06 (L/R) = Baht 547 Billion X 10% (Fraud Rate)

4,762 9,588 14,350 0.32% 16.32%

Losses due to Frauds = Baht 54.7 Billion (Impact of 5%6 to L/R)

Baht

Vietnam 1,414 1583 2,997 0.07% 3.41%
Brunei 142 84 22| 0.00% 0.26%
Cambodia 53 8 61 0.00% 0.07%
Lao 47 N/A 47 0.00% 0.05%
Myanmar 94 N/A 94 0.00% 0.11%

30,776 57,162 87,939 1.93%)| 100.00%|

1,092,548

Source: Swiss Re, Sigma No0.3/2016

2,029,251

3,121,835

Remark: Life and non-life business areas in this sigma study are categorized according to standard EU and OECD conventions: health

insurance is allocated to non-life insurance, even if it is classified differently in the individual countries



What's next??? .... On the future of Thai Insurance Market!!!

e Customer complaints
e Customer retention
e Customer interaction

e Flood

e Tsunami

e Windstorm
e Earthquake

e Imminent market liberalization...in 2020!!!

e Diversity of distribution channels...higher
demand for acquisition costs

Demographic  *Aging population and aged

Changes society
e Increasing urbanization

AEC: Impact ¢ My Markets
on Insurance 106



- INANING
ﬁ

(A)

Bl 25)

FYANMAR

: u (6.9)
(68.9)E LAOS |’ (101.6)
THAILAND

' | PHILIPPINES
: (9’) ...........................
VIETAH 3
: i
as.s) |y ~ba (0.9)

CAMBODIA BRUNEI DARUSSALAM
(5.5) G :

30 April 1999
(- %
ﬁ - -h"‘"“\.
(255.5) il 1Y
f"‘

INDOMESIA -

8 August 1967

Population : > 628 million
GDP : > US$ 2,400 Billion
(3% of World GDP)

SINGAPORE

8 August 1967

ASEAN Summit 2012 agreed to
officially integrate ASEAN into...
ASEAN Economic Community (AEC)

in December 2015:

Free flow of goods
Free flow of services
Free flow of investment
. Free flow of skilled labor 107
Source : Association of Southeast Asian Nations, ASEAN Statistics . Free-er flow of capital
Last Updated : August, 2016

(World’s 7t Largest Economy)




AEC in 21t Century

tan, Trade and Investment within the region

epublic of China

Develop Sister Cities as

Haiphong production bases

AEC (10 Nations)

Mae Sod - Mukdahan - ASEAN Economic Community

Myawaddy Savannakhet Vung Ang

Yangpn (B : i i 0! D

it

Andaman Sea

GMS (MAMALULATHFAR)

Greater Mekong Sub-Region
(Cambodia-China-Lao-Myanmar, Thailand &
Vietnam)

ACMECS (WIUAaAsu§A)
Ayeyawady-Chao Phraya-Mekong

Economic Cooperation Strategy
(Thai-Lao-Vietnam-Cambodia & Myanmar)

BIMSTEC (§awmauundsusaa)

Bay of Bengal Initiative for Muti-
Sectorial Technical and Economic

Cooperation
(Bangladesh-Bhutan-India-Myanmar-Nepal-
Srilanka & Thailand)

Dawai

Trad- Koh Kong
Hochiminh City

Gulf of Thailand

Songkhla

IMT-GT (@auuauuasusaa)

(Indonesia-Malaysia-Thailand Growth Triangle)

Pak-Bzira 108
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Major Routes
Connecting Thailand to
Other GMS countries

East-West Ecol ic Corridors: Myanmar-Thailand- Laos-Vietnam (1,320 km.)

: Thailand-Laos-China (2,000 km.)

Southern Economic Corridor: Thailand-Cambodia-Vietnam (1,030 km.)
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ASEAN 10: Key Indicators 2015

Classification by Income Group
(GDP per capita)

High Income Singapore
More than USD 12,000 Brunei ‘
Upper middle Income Malaysia I
USD 4,000 - USD 11,999 Thailand I

Indonesia -

Philippines I

Viet Nam I

Lao PDR I

Myanmar .

Cambodia I

Source : Association of Southeast Asian Nations, ASEAN Statistics

Country Land Area sq.km.

Population

(thousand)
719 5,535
5,769 417
330,290 30,485
513,120 I 68,979
1,913,579 - 255,462
300,000 I 101,562
330,951 I 91,713
236,800 ‘ 6,902
676,577 I 52,476
181,035 | 15,405

GDP in USD
million

291,938
12,909
294,390
395,726
857,603
289,503
193,407
12,639
65,392

18,463

GDP per capita in
UsSD

52,744
30,942
9,657

5,737

3,357
2,850
2,109
1,831

1,246

1,198
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Number of Insurance Companies 2014 (ASEAN Market)

Country Non-Life Life Composite Total
BRUNEI 6 3 . 9
CAMBODIA 6 3 - 9
INDONESIA 79 51 - 130
LAOS 6 3 - 9
MALAYSIA 19 9 - 28
MYANMAR - 3 9 12
PHILIPPINES 67 27 4 98
SINGAPORE 57 16 ) 78
THAILAND 61* 23* - 84*
VIETNAM 30 17 - 47

TOTAL 331 156 18 507

*Figures as at August 2016




ASEAN 10: Life & Non-Life Direct Written Premiums 2015

: in Million USS

%o of Total

Country Total ASEAN
Premiums .

Premiums
Singapore 11,746 16,258 28,004 0.61% 31.84%
Thailand 7,063 14,619 21,682 0.48% 24.66%
Malaysia 4,762 9,588 14,350 0.32% 16.32%
Indonesia 3,916 11,013 14,929 0.33% 16.98%
Philippines 1,539 4,010 5,549 0.12% 6.31%
Vietham 1,414 1583 2,997 0.07% 3.41%
Brunei* 142 84 226 0.00% 0.26%
Cambodia* 53 8 61 0.00% 0.07%
Lao* 47 N/A 47 0.00% 0.05%
Myanmar* 94 N/A 94 0.00% 0.11%
30,776 57,162 87,939 1.93% 100.00%0

Baht 1,092,548 2,029,251 3,121,835

Source: Swiss Re, Sigma No0.3/2016 and ASEAN Insurance Council  * Data in 2014

Remark: Life and non-life business areas in this sigma study are categorized according to standard EU and OECD conventions: health
insurance is allocated to non-life insurance, even if it is classified differently in the individual countries



ASEAN 10: Life & Non-Life Premiums Income vs. Population

Life & Non Life

Premiums Income

V|etnam,02,997, Brunel. .. Cambodia, 61, Lao, 47, 0.05%

Philippines, 3.41% ’ 0.07%

5,550, 6.31% Myanmar, 94,
Indonesia, 0-11%

14,930, 16.98% Thailand,
21,682, 24.65%
Malaysia,

14,351, 16.32% Singapore,

28,004, 31.84%

3,012,225 Million baht

Source : Association of Southeast Asian Nations, ASEAN Statistics
: Swiss Re, Sigma No0.3/2016

Brunei Lao
0.07% Cambodia 1.10% Myanr;nar Thailand
2.45% 8.34% %
Vietnam 10.97% Singap...
14.58%
Malaysia
4.85%
Philippines
16.15%
Indonesia
40.62%

628.9 Million

119
Exchange Rate : Annualize rate



New Capital Requirements in AEC Countries

Foreign Ownership Limit License Type Minimum Paid-up
Capital in US$

Thailand 25% - 49% Joint Venture
(Baht 300 ooo ,000)
Singapore 100% v 8.0
- (Baht 2%6,%00,000)
Brunel 50% v (Baht 214.,400,000)
Malaysia 70% Joint Venture 34
(Baht 1,088,000,000)
Indonesia 80% Joint Venture 8.8
o (Baht 2285,680,000)
Philippines 100% v (Bant 13‘21 ;3%0’000)
Vietnam 100% v (Baht 457,600,000)
Cambodia 100% v 7.0
(Baht 254,800,000)
Lao More than 49% v (Baht 621’.8)%000)
Myanmar Limited Limited (Baht 1,400,000,000)

*Exchange Rate @ 1US$ = 32 Baht 120
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Global Market

AEC Market

Local Market

Human Capital/Talents
Distribution Channels/Partners

Market Segmentations
Branch Network

Insurance
Strategy

Developed Country — Singapore
Middle Income Country: Malaysia
Emerging Country: Indonesia
New Opening Countries: CLMV

STRATEGIC BUSINESS DIRECTION
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THANK
YOU

very much
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