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Overview of Thai Economy



THAI ECONOMIC KEY INDICATORS:
GDP Growth Rate: 2000-2015
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THAI ECONOMIC KEY INDICATORS:
SET Index as at February 11, 2015-
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THAI ECONOMIC KEY INDICATORS:
Total Market Cars Sales: 1993-2015*%*
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THAI ECONOMIC KEY INDICATORS:
Total Visitor Arrivals to Thailand in 1998 — 2015%*

35.00 Total (Million) T 25%
—0/0 Change 20.0% 20.6%
30.00 - .8%17.0% 20%
16.5%
25.00 - / -+ 15%
20.00 - + 10%
7.3%
. . o
15.00 1y ¢ 5%
10.00 - + 0%
0
500 @« © 5 o B B WA A A GO NS & -5%
>7® 2 8 8 E7HR B 5 B 5 BB B G S8
= I I I I I I I I I I I I I I I I I = (o]
= = N N N N N N N N N N N N N N N N
O O (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=] (=]
O O (=] (=] (=] (=] o (=) (=] (=] (=] (=] =t =t =t =t =t =t
@ o (=) = N W ) ) (<)) N (o) O o =t N 1)) ) 2
Source: Tourism and Sports Ministry J

11/02/2015 (F): Forecast -



6.00%

5.00%

4.00%

3.00%

2.00%

1.00%

0.00%

11/02/2015

2001

THAI ECONOMIC KEY INDICATORS:

Inflation vs. Interest Rate

(o)
(=
(=)
N

2003

2004

4.50%

2005

2006

5.50%

2007

Source: Bank of Thailand

(E): Estimate (F): Forecast

2010

3.8%

2011

Inflation Rate
—Interest Rate

2012

2013

2014(E)




3.5%

3.0%

2.5%

2.0%

1.5%

1.0%

0.5%

0.0%

11/02/2015

3.3%

Unemployment Rate

2.4%
2.29/
°2.1%
1.9%
L

O %) D %) (<)

O ) QO QO QO Q
D 0 D 0 0

Unemployment

1.5%
1.4
2 1.3%

1.1%

Source: Bank of Thailand

(BE):

Estimate (F): Forecast

0.8%

0.7% 0.7%

0.9%

0.9%



Overview of Insurance Industry
&
Trend



Non-Life Direct Premium Income: 2004 - 2013
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The growth of overall direct premium in 2014 is around 1.29%. Motor Insurance is

expected to have zero growth while the growth of Fire and Marine Insurance are negative,

-4.28% and -0.31% respectively. Compared to other products, Health Insurance has

the strongest growth of 16.94%.

Lines of Business 2013 2014*
Million Baht (%YoY) Million Baht (%YoY)

Motor 118,462 (13.98%)| 118,479 (0.01%)
Fire 11,817 (19.95%)| 11,312 (-4.28%) +
Marine 5,305 (2.15%) | 5,289 (-0.31%) |
Miscellaneous 67,536 (11.40%) ] 70,658 (4.62%) ]
e Industrial All Risks 24,630 (15.14%) | 25,357 (2.95%) |
Public Liability 1,758 (10.55%) | 1,952 (11.03%) |
Engineering 3,071 (5.37%) | 3,087 (0.54%) |
Personal Accident 23,224 (13.16%) | 24,668 (6.22%) |
Health 6,155 (6.21%) | 7.198 (16.94%) |

Others 8,698 (3.45%) | 9,171 (5.44%)
Total 203,120 (13.10%) | 205,738 (1.29%) |
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Direct Premium from 2009 to 2014

Unit : Million Baht

Motor 65,434 74,604 82,757 103,929 118,462 118,479
%YOY 2.03% 14.01% 10.93% 25.58% 13.98% 0.01%
Fire 7,749 7,867 7,739 9,852 11,817 11,312
%YOY 3.29% 1.51% -1.63% 27.30% 19.95% -4.28%
Marine & Transportation 3,634 4,326 4,384 5,193 5,305 5,289
%YOY -13.39% 19.05% 1.34% 18.46% 2.15% -0.31%
Miscellaneous 33,210 38,278 43,508 60,622 67,536 70,658
%YOY 9.21% 15.26% 13.66% 39.34% 11.40% 4.62%

Source: Office of Insurance Commission

Remark: * Estimated figures



During the past 10 year, Direct Premiums in Q1 were very stabilized with

average at 25.1% higher than Q2 (23.8%) and Q3 (23.9%) while Q4 has the
largest stake at 27.11%
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Market Direction in 2015



Direct Premium in 2015 is expected to grow at 8%

which is twice of GDP growth!!!

222,200 Million Baht

205,738 Million Baht
T *Projected GDP
growth of 0.8 %

in 2014

203,021 Million Baht

179,480 Million Baht -

1 month of
ect Premium
ht 185,382 Million Baht

T 0.41% (YoY)

Export -0.7%
* Private Consumption
+0.8%

» Government

2014 2015 Consumption +4.1%
2012 2013 2014 2015 " Private Investment
(2555) (2556) (2557e) | (2558f) -0.8% Public
Investment -5.9%
1 (0]
Direct Premium Growth Rate (%) 28.00% 13.12% 1.29% 8.00% Inflation 1.9%
Real GDP Growth Rate (%) 6.5% 2.9% 0.8% - , J
port 4.2%
Insurance Penetration (%) (Premium/GDP) 1.58% 1.71% 1.68% 1.73% * Private
Consumption 3.1%
Insurance Density (Baht) (Premium per Capita) 2,785 3,134 3,172 3,412 * Governm_ent
Consumption +1.8%
GDP per Capita (Baht) 167,501 | 183,662 | 188,373 * Private Investment
7.2% Public

Investment 11%

Source: 1/ Bank of Thailand
2/ Office of Insurance Commission
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Market Share by Classes of Business

100%
6.27% | 5.58% | 5.44%

3.18% § 2.89%

5.65%
2.62%

7.04%
3.79%

7.06%
3.95%

7.08%
3.30%

7.54%
4.07%

8.65%
4.46%

9.81% §9.27%

90% -

4.39% §4.72%

80% -

70% -

A
aaang
57.90% .

60% - ; o .
58.46% 57.31% ] 59.69% | 60.91% § 60.40% B NELRLRSUYWR

55.41% I
50% I

59.42%

B 30aua

40% - B Uaaaa

30% -

20% -~

33.77%§33.4

26.82% 0 27.33% N 26 589, §29-59% || 28.70% | 28.26% | 28.60% [| 30-16% § 30.60%

10% -

0% -

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 17

% drwuivvadidailsznunsulaaass



Fire B Marine Maotar B Miscellaneous

sources for all charts on this page: OIC, Swiss Re Economic Research & Consulting

Source: Swiss Re Report 2014
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Distribution Channels in 2013

Unit: Baht 1,000

Bancassurance m m

Tele Marketing m

11,955,401 8939 64
28,377,822 5.87% 4.39% 8,937,968 1,945,8 642 769 m
0, ’
13.93% \ | /-4'39% 0.96% 0.32%
\ / 10,665
i
0.01%
28,915,387
14.20%

N

—— 113,945,302
55.95%

Broker

(Exchange Rate : 32 THB/USS) 20



Direct Premiums by Distribution Channel

(January — October 2014)

Distribution Channel % YOY

Agent 2%
Broker 2%
Bancassurance -13%
Direct Mail 270%
Tele Marketing -9%
Walk-In 17%
Worksite -20%
Internet 469%
Others -1%
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2013

38.97%
Others

Average Size of Top 5:
Baht 18,037 Billion

Average Size of Top 10:
Baht 12,387 Billion

Average Size of Others:
Baht 1,466 Billion

Average Size of Total Market:

Baht 3,172 Billion

Top 10 Companies in 2013

Top 10 Companies

1. Viriyah

2. Dhipyaya

3. Bangkok

4. Synmunkong
5. Muangthai

6. Safety

7. Tokio Marine
8.LMG

9. Thanachart

10.Mitsui Sumitomo

Others
Total

33,983
23,618
15,058
8,863
8,664
8,483
8,033
5,979
5,651
5,539

79,150

203,021

Market Share %

16.74
11.63
7.42
4.37
4.27
4.18
3.96
2.95
2.78
2.73

38.97%
100.00%
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In 2013: Top 5 Players Controlled 44.4% Market Share &

Top 10 Players Controlled 61% Market Share

2011 2012 2013
. e ailseriuae | @l alseriude | @ adlsenude | dawude
annay UIHN o o o o o o o o o
iflJTﬂEl(ﬁli\‘i NIAANA | Q1AL iﬂtﬂﬂl@lid n1IAaNA annal Sﬂtﬂﬂ@li\‘l N1 A annal
(1,000 uTN) % (1,000 U1N) % (1,000 U1N) %
1 33uulsenuns 21,753,795 15.72| 1 27,981,383 15.59 1 33,983,114 16.74 1
2 |Awsdsznuns 14,012,841 10.13| 2 20,797,786 11.58 2 23,617,950 1163 2
3 ngamwﬂs:ﬁuﬁu 10,123,349 732 3 12,432,902 6.92 3 15,057,773 742 3
4 |auaiuealsenun 6,804,157 492 4 7,958,161 4.43 4 8,862,717 437 4
5  |lidasnuisznuny 5,363,104 388 5 7,157,865 3.99 7 8,663,530 427 5
6 |denuduas 5,149,430 372 6 7,890,463 4.39 5 8,482,703 418 6
7 |TenAsnanswilseznuwne 4,553,091 329 9 7,190,761 4.01 6 8,033,379 3.96 7
8  |uaa 1w Asznuns 4,835,844 349 7 5,280,129 2.94 9 5,979,107 295 8
9  |sumedsznuny 4,640,295 335 8 5,689,149 3.17 8 5,651,204 278 9
10 |fiagy giilaly Sudhiud 3,602,626 2.60, 10 4785538 267 10 5,539,132 273 10

Big size players: Baht 5 billion up

Medium size players: Baht 1 — 5 billion

Small size players: Below Baht 1 billion
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Medium Size Players (26) controlled 34% Market Share

& Top 10 of Mid Size Players controlled 53% Market Share

uan lslseiuiasuTasnse (1,000 uin) — zi'ml,ujanlim’m (%1 == QAL
Lﬂﬂﬂﬂﬂq@lﬂ"lﬂﬂ?‘i&l NYULRNITNUUIPNAWBIA NN
nemniiaedansnm 4,994,741 2.46 7.25 11
AnAuEL sz AU 4,269,088 2.10 6.19 12
mFlse e 3,995,058 1.97 5.80 13
naaANATRsEUszavsie 3,837,539 1.89 567 14
107 laidue Tanefid 3,772,454 1.86 5.47 15
16 Lad la A dseiude 3,400,960 1.68 4.93 16
Landusenung 3,117,449 1.54 4.52 17
n3smemnfmss it 3,046,887 1.50 4.42 18
Houanvimasaudaiud 2,976,278 1.47 432 19
Aragaen laweia seiusie 2,961,046 1.46 4.30 20
Amnsunidsziuse 2,951,092 1.45 4.28 21
wsziuneIneddmnd 2,889,825 1.42 4.19 22
laled ngamn Useriie 2,880,573 1.42 4.18 23
nadud 3.9, Useiuie 2,612,373 1.29 3.79 24
uanatlse vt 2,507,173 1.23 3.64 25
Inadlseiude 2,209,142 1.09 3.21 26
N0 Uesziuganin 2,144,317 1.06 3.11 27
AN Useiuie 2,089,740 1.03 3.03 28
IaiFetlsziugde 1950 1,881,616 0.93 2.73 29
lnenlsziude 1,875,756 0.92 2.72 30
ANINE Laulu tseiuit 1,872,498 0.92 2.72 31
HnAulsziugie 1,683,521 0.83 2.44 32
Bnszenseiusie 1,316,887 0.65 1.91 33
Waamaulsziudie 1,314,665 0.65 1.91 34
IneAswgRadseiuie 1,307,478 0.64 1.90 35
Aunsilsziune 1,009,380 0.50 1.46 36
394 68,917,536 33.96 100.00




Small Size Players (28) controlled only 5% Market Share

& Top 10 Mid Size Players controlled 71% Market Share

2013
e Wadszinansulasasse (1,000 UN) — mmmamjmmm (%)q, — = aay
mﬂumqmmwniw WNEULRNIENUUIBNTRIALAN
Funswdlsznuan 940,530 0.46 9.19 37
LA Lag A Usznune 938,665 0.46 9.17 38
f08 deznuna 876,966 0.43 8.57 39
1o'led dsznuns Wizmealng) 751,073 0.37 7.34 40
nualsznung 733,112 0.36 7.16 41
Inangnlsznung 715,891 0.35 7.00 42
FraNAaL NG 690,414 0.34 6.75 43
SeNBaU s IUAY 656,954 0.32 6.42 44
gLﬁwﬁumas‘ sznung 522,482 0.26 5.11 45
Inewauwdsziune 457,417 0.23 4.47 46
lauuasa Usingde 445,969 0.22 4.36 47
nelwyadusziunis 399,665 0.20 3.91 48
WHnd Usznnne 390,017 0.19 3.81 49
laTmaznung 383,541 0.19 3.75 50
CRUMEE L] 229,367 0.11 2.24 51
nedseiugunw 210,438 0.10 2.06 52
WNIrIIlazAunY 197,694 0.10 1.93 53
Tuiftlsznung 181,605 0.09 1.77 54
loananilszinns 148,080 0.07 1.45 55
0. la.1a (WUsznwimans) 118,353 0.06 1.16 56
sryansenuny 87,235 0.04 0.85 57
snianeilszning 55,979 0.03 0.55 58
Ba8wide waaTITUT 46,916 0.02 0.46 59
v Busasue 36,595 0.02 0.36 60
ussnEilsznuny 13,141 0.01 0.13 61
quﬁqmmwﬂszmﬂvlm 4,683 0.00 0.05 62
GAIG T BIREAAT ST 545 0.00 0.01 63
ﬂEGW]W‘]Jitﬂv%ﬁrllﬂWW - - - 64
SRy 10,233,327 5.03 100.00




Foreign Non-Life Insurance Companies in Thailand

Premium Unit: in 1,000 Baht

Year 2013
Company
Share Premium
THE SAFETY INSURANCE 4.18% 8,482,703
TOKIO MARINE SRI MUANG INSURANCE 3.96% 8,033,379
[LMG INSURANCE 2.95% 5,979,107
[MITSUI SUMITOMO INSURANCE 2.73% 5,539,132
ACE INA OVERSEAS 1.86% 3,772,454
[MSIG INSURANCE 1.68% 3,400,960
AXA INSURANCE 1.54% 3,117,449
INEW HAMPSHIRE INSURANCE 1.47% 2,976,278
SRI AYUDHYA GENERAL INSURANCE 1.46% 2,961,046
AIOI BANGKOK INSURANCE 1.42% 2,880,573
ALLIANZ C.P GENERAL INSURANCE 1.29% 2,612,373
[BUPA HEALTH INSURANCE 1.06% 2,144,317
[CIGNA INSURANCE 1.03% 2,089,740
SOMPO JAPAN INSURANCE 0.92% 1,872,498
[FALCON INSURANCE 0.65% 1,314,665
|KURNIA INSURANCE 0.46% 938,665
[@BE INSURANCE 0.43% 876,966
AIG INSURANCE 0.37% 751,073
|[GENERALI INSURANCE 0.22% 445,969
[CHUBB INSURANCE 0.09% 181,605
A.LLA 0.06% 118,353
[NEW INDIA ASSURANCE 0.02% 46,916
|CHINA INSURANCE 0.02% 36,595
|FOREIGN INSURERS 29.87% 60,572,816
[LOCAL INSURERS 70.13% 142,448,656
TOTAL 100% 203,021,472
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Foreign Life Insurance Companies in Thailand

Premium Unit: in 1,000 Baht

Year 2013
FOTLET Share Premium
AMERICAN INTERNATIONAL ASSURANCE CO., LTD 24.78% 109,3720,73
I[IKRUNGTHAI AXA LIFE INSURANCE CO,, LTD. 8.55% 37,730,026
ALLIANZ AYUDHYA ASSURANCE PUBLIC CO,, LTD. 5.65% 24,924,138
|OCEAN LIFE INSURANCE PUBLIC COMPANY LIMITED 3.02% 13,333,006
FWD LIFE INSURANCE PUBLIC CO., LTD. 2.98% 13,149,734
[PRUDENTIAL LIFE ASSURANCE (THAILAND) PUBLIC CO., LTD. 2.34% 10,333,674
THAI CARDIF LIFE ASSURANCE CO., LTD. 0.89% 3,917,125
IACE LIFE ASSURANCE CO., LTD. 0.71% 3,129,544
TOKIO MARINE LIFE INSURANCE (THAILAND) PUBLIC CO., LTD. 0.70% 3,087,259
IGENERALI LIFE ASSURANCE (THAILAND) CO., LTD. 0.53% 2,344,677
ADVANCE LIFE ASSURANCE CO,, LTD. 0.35% 1,552,170
SIAM SUMSUNG LIFE INSURANCE CO,, LTD. 0.30% 1,341,285
|FINANSA LIFE ASSURANCE CO., LTD. 0.20% 874,178
IMANU LIFE 0.11% 500,120
|FOREIGN INSURERS 51.11% 116,216,936
|LOCAL INSURERS 48.89% 325,131,692
TOTAL 100.00% 441,348,628




THAI NON-LIFE INDUSTRY IN THAILAND:
Comparison of GDP vs. Insurance Growth: 1995 — 2014F
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ASEAN 10

: Per Capita Income

: GDP (2012)
Total Population ) _
Country (thousand) at current prices per capita
(US$ Mn) (US9)
Singapore 5,312 276,610 52,069
Brunei 400 16,970 42,445
Malaysia 29,337 305,154 10,338
Thailand 67,912 366,127 5,391
Indonesia 244,776 878,223 3,588
Philippines 97,691 250,543 2,565
Vietnam 88,773 141,669 1,596
Lao 6,514 9,083 1,394
Cambodia 14,741 14,411 978
Myanmar 60,976 52,525 861
ASEAN 616,614 2,311,315 3,748

Source : ASEAN Community in Figures (ACIF) 2013
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New Capital Requirements in AEC Countries

Foreign Ownership Limit License Type Minimum Paid-up
Capital in US$

Thailand 25% - 49% Joint Venture
(Baht 300 ooo ,000)
Singapore 100% v 8.0
] (Baht 2%6,%00,000)
Brunel 50% v (Baht 214.,400,000)
Malaysia 70% Joint Venture 34
(Baht 1,088,000,000)
Indonesia 80% Joint Venture 8.8
o (Baht 2285,680,000)
Philippines 100% v (Baht 13‘21 ;3%0,000)
Vietnam 100% v (Baht 457,600,000)
Cambodia 100% v 7.0
(Baht 254,800,000)
Lao More than 49% v (Baht & é,'%oo,oom
Myanmar Limited Limited (Baht 1,600,000,000)

37
*Exchange Rate @ 1US$ = 32 Baht
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Roadmap of Non Life Insurance Supervision
as per Secretary General’s Policy Statement

ﬁ---mmm

1st Quarter

J Minimum Minimum
Imp'em‘:“tat“’“ Capital Capital
Ipﬂs 4 Funds of Funds of
Baht 300 Baht 500
Million by Million by
the end the end of
of 2017 2019
Minimum De-tariff De-tariff
Capital Funds Motor Non-
of Baht 100 Insurance Motor
Million by the Insurance
end of 2015

39



ASEAN 10

September 11, 2013




ASEAN 10: Life & Non-Life Direct Written Premiums 2013

: Million US$
Country Total Premiums_
Thailand 21,461 0.46% 26.70%
Indonesia 4,254 14,141 18,395| 0.40% 22.89%
Singapore 2,870 15,092 17,962 0.39% 22.35%
[Malaysia 5,161 9,985| 15,146] 0.25% 18.84%
Philippines 1,233 4,060 5,293 0.11% 6.59%
\Vietham 1,131 984 2,115' 0.05% 2.63%
[Brunei - - - - -
Cambodia - - - - -
[Lao - - - - -
IMyanmar - - - _ B
21,312 59,060 80,372 1.66%| 100.00%|

| Bant 681,984 Mitlion |

Source : Swiss Re, Sigma, No0.3/2014

Exchange rates : 32 Baht : 1 US$

Baht 1.890 Billion I

I Baht 2.572 Billion I

41



ASEAN 10: Life & Non-Life Direct Written Premiums 2013
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Source : Swiss Re, Sigma, No.3/2014 Country

Exchange rates : 32 Baht : 1 US$



Total World Premiums Volume: 2013

Oceania
Africa 1.93%
1.56%

Asia
27.55%

North America
29.83%

Latin America and__—
Caribbean
3.96%

Source: Swiss Re, World insurance in 2013

Exchange rates : 32 Baht : 1 US$

: Million US$

| 2,608,001 |




Population

GDP

Source : Swiss Re, Sigma, No.3/2014

: > 2,179 million

(31% World Population)

: > US$ 17,393 Billion (24% of World GDP)
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ASEAN 10+3: Life & Non-Life Direct Written Premiums 2013

: Million Baht
Country Total Premiums % of Total
Thailand 206,553 458,738 665,291 0.46% 2.07%)
Indonesia 131,874 438,371 570,245 0.40% 1.78%|
Singapore 88,970] 467,852 556,822 0.39% 1.74%|
IMalaysia 159,991 309,535 469,526| 0.25% 1.46%)]
Philippines 38,223 125,860 164,083 0.11% 0.51%)
Vietnam 35,061 30,504 65,565 0.05% 0.20%]
[Brunei - - - - -
Cambodia - - - - -
lLao - - - - -
|Myanmar - - - - -
Japan 3,371,963 13,104,723 16,476,686| 11.45% 51.34%)
China 3,901,164 4,715,751 8,616,915| 5.99% 26.85%|
South Korea 1,680,913 2,827,324 4,508,237 3.13% 14.05%|
9,614,712 22,478,658 32,093,370 22.23%) 100.00%o)

Source : Swiss Re, Sigma, No0.3/2014

Exchange rates : 32 Baht : 1 US$
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Premiums (Million US$)

ASEAN 10+3: Life & Non-Life Direct Written Premiums 2013

600,000
531,506
500,000
400,000
300,000 277.965 Non life Premiums
® Life Premiums
m Total Premiums
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Source : Swiss Re, Sigma, No0.3/2014



World Non-Life Insurance Industry vs.

Population 2013

‘ Market Share

Africa
1.11%
Oceania
(Australia +
\'V4)
2.08% North
America
Asia 39.32%

18.71%

Eu rope/ \Latin

33.70% America
5.09%

(Australia +

Source: Swiss Re

Population
North America
Africa 4.94% . .
15.32% Latin America
& Caribbean
8.60%
Europe
11.43%
\\__

Asia/

59.19%



Non-Life Insurance Industry Asia 2013

Continents

PR China
Japan
South Korea
Taiwan
India

Iran

mm-mi-nl

Israel

Saudi Arabia
United Arab Emirates
Malaysia
Indonesia
Hong Kong
Singapore
Qatar
Kazakhstan
Others

Asia

Non-Life Premium

Gross

Premium | Premium Per

Premium | Per GDP population

125,844 6.2% 3 1.4% 91.1
108,773 5.4% 4 2.3% 861.2
54,223 2.7% ) 4.4% 1,080.1
15,964 0.8% 17 3.1% 682.2
13,401 0.7% 21 0.8% 10.6
8,878 0.4% 2.4% 116.4
6,170 0.3% 2.1% 801.3
6,105 0.3% 35 0.8% 212.0
6,026 0.3% 36 1.5% 662.2
5,161 0.3% 38 1.7% 176.1
4,254 0.2% 42 0.5% 17.7
4,016 0.2% 43 1.5% 557.8
2,870 0.1% 47 1.6% 531.5
1,407 0.1% 54 0.7% 670.0
1,292 0.1% 59 0.6% 78.3
9,318 0.5% NA NA 10.6
380,365 18.7% NA 1.6% 90.2

Source: Swiss Re

GDP

Gilion | P Stion)
9,262 1,380.8
4,806 126.3
1,223 50.2

516 23.4
1,697 1,265.0
76.3

745 28.8
396 9.1
313 29.3
872 240.0
274 7.2
296 5.4
211 2.1
216 16.5
1,938 878.0
23,809 4,215.4







Successful insurers in Asia-Pacific in 2014 will:

*  Deploy products to meet changing consumer needs
»  Exploit pockets of higher growth

»  Develop digital distribution strategies

»  Get ahead of requlatory developments

» Implement data analytics for competitive advantage

» |dentify areas for expense reduction



How to fuel the growth for your
“organization” ?



Key Challenges on the future of Thai Insurance Market!!!

» Human Capital Resources
> Recruit...Retrain...Retain...
» Refine mindset and reskill technical expertise
» Talent movement across ASEAN Insurance markets

> Increasingly Difficult Distributions
» Higher demand for acquisition costs

» Technological Advancements
» Cyber Insurance Selling
» Mobile Phone Applications
> Big Data...

» De-Tariffication and De-Commission...Thinner Margins
(Final Stage in Market Liberalization...in year 2020!!!)

» Harder-to-please customers



Listener
W

Learner
Wia e

Leader
Win

Encourage Self and Others

Expand Horizons

Effective Communicator

asrdelalidasuassiau agnaTaniied inn1sdagrsndlszdnsaw
Action Oriented Adaptable Avid Reader
wnuHiicin1s Usuea'le’ WnauaIay
Decisive Discipline Wisely Dedicative
nacindul Tdszdauiviaactinesaumau NUN
Ethical Behavior Enthusiasm Enduring
fidas99u3315554 nszfinsasu AINU
Reliable .4 Responsible Respect Self and Others
Qs Qs 1 - Q/ = 1 Q/ VA
19727191316 (Yrfadia) Sudadaul LANSNADAILAILATHAU

Self Discipline Self Confidence Steady in Mood
N o] Nulaluaias Nuavluaisuai
Helpful Humble Hold up Under Pressure
iuTadlenida uauiaNnaunuy NUAAUIINARU
A Integrity Initiative Inspire Self and Others
qjaﬁ’mﬂ’ﬂﬂmﬁssu HANUAGS SN g5 rvusviiumalaliistauazeiau

Positive Thinking
AaLdeunA

Perservering
33ue ansue

Public Speaker
unnwalunansisare




“Organization Success” is never an accident, it
iIs achieved through careful planning and a
deliberate conscious effort to succeed.

“anugtsaaavadanns” u“lmnwuumnaummm
u,mmmmnmsawuwummuaun'nuuouu A3
wengunaziinlitianagsa



THANK YOU

very much

Wish you all the best and success...




